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        MOURNING THE LOSS 

With average life expectancy nearing 80 for people – and dogs and cats still averaging 

10-14 years – chances are that pet-lovers may find themselves mourning multiple times 

in their lifetime.  Anyone who has suffered this loss personally knows how powerful it 

can be, and it appears that society as a whole is increasingly recognizing it too.  One 

indicator:  Pet condolence card sales have grown significantly in the past five years.  

“As much as everyone in our company loves our own pets and dreads their passing, 

we’re still amazed that the practice of sending pet condolence cards is gaining such 

widespread acceptance,” says Jodee Stevens, the founder of Cardthartic card 

publishing.  “They are among the most requested cards we publish. 

“This says to us that friends and family of those who’ve lost a pet are more and more 

coming to recognize the enormity of this loss,” Stevens says.  “It’s a big deal.  And, 

because an animal’s love is so unconditional, sad to say that for some people this loss 

can hurt more than the passing of some family members.” In fact, the design that 

consumers buy more than any other (#83016) features the photo of a garden sun dial 

representing the passing of time; the message on its cover reads, “More than a pet …” 

and, inside, “a part of the family.”  

As tough as it is on anyone, the loss seems to hit people living alone exceptionally hard, 

especially many elderly for whom the animal has been a constant and primary source of 

companionship.  “This is purely anecdotal,“ Stevens says, “but we’ve seen that losing a 

pet hits men particularly hard.  I’m just guessing here, but it seems to me that ‘man’s 

best friend’ is sometimes the only one with whom men can feel like they can just ‘be,’ 

without being the tough guy society still seems to expect of them.”  Stevens shares that,  

“When we exhibit at gift shows, it’s always touching for us to see the ‘big strong men’ 

specialty store owners (who are walking the shows in search of card lines to carry) 

casually pick up one of our pet condolence cards and begin reading.  We have learned 

to keep the tissue discretely within arm’s reach, because these men will more than likely 

be quickly reduced to tears.”   

In fact, the company created a card design mirroring this experience; design 93561 

features the photo of a man in the shadows, tenderly holding a dog in his arms.  The 

card’s cover reads, “Few losses can touch us more …” and, inside, “than this one.”   

 

 



Stevens, 58, lives alone with her five-year-old Papillon, Josephine Barker, who 

succeeded her black Lab, Lucia, who had to be put down five years ago at age 11. 

“Because I create our pet condolence designs,” says Stevens, “for many years now I’ve 

paid careful attention to the way people react when their beloved pet dies.”  She says 

she’s noticed that people move forward in one of two ways, and are equally divided: 

“Either they will say, ‘I am so devastated that I cannot imagine ever going through this 

again … no more pets for me!’ or “I received so much love from (pet name), and miss 

him/her terribly.  But I still have a great deal of love to offer – and there are so many 

dogs and cats that need us to care for them -- so I’ve already begun looking.”   

Stevens found Josephine within months of Lucia’s passing and, ironically, was not a    

big dog-lover until she adopted Lucia.  “She had been found along the side of busy 

Biscayne Avenue (in Miami) with a broken leg, and brought to the Unity church service I 

was attending – they would have Pet Adoption Day once a month.  Honestly, had you 

told me I would bring home a dog that day, I would have thought you were out of your 

mind or did not know me at all – my own mother said, ‘Send me a picture.  I don’t 

believe you.’ But I looked at that big black dog and felt my late father’s kind eyes looking 

back at me. That was all it took.”   

Living on Miami Beach, where dogs are a big part of ocean living, Stevens says she 

cannot remember meeting any dog that has not been adopted.  So naturally she 

created “a pet condolence design featuring a rich photo of a still-beautiful scraggly 

Shepherd standing alone on an empty road.  The message reads, ‘They come into our 

lives feeling abandoned … ‘ on the cover, then inside, ‘and oh do we know the feeling 

when they’ve gone.’” 

“Lucia lived a good 10 years before Cushing Disease started to wear her down,” 

Stevens says, “and, when her vet estimated she had another year to live, I began 

preparing myself.  Anyone who had spent any time with Lucia swore she was more than 

half human, so on our walks we would pass by a dog we knew and I’d whisper, ‘What 

do you think, old girl, when I lose you should I get a pretty Cav like Bandit?  Or maybe 

an ornery beagle like Bogie?’  Call me crazy, but it was comforting to know she was in 

on it, that we were facing facts together.  And I was continually reminded of how 

blessed I felt to have had her for so long. 

“I will never forget what her vet said when I asked ‘when will I know it’s time to let her 

go?’  This kind woman advised, ‘I always say to let them go while their tails are still 

wagging.  Dogs and cats believe that they are here just to please us – to bring us joy – 

and they will keep trying their best to do that despite whatever pain or distress they may 

be feeling.  When they cannot do that any longer, you know that it is past their time and, 

no matter how hard it is for you, for them it’s best to let them go.  Let them go while their 

tails are still wagging.’ 

“After putting Lucia down,” Stevens says, “I got the most wonderful note from a friend 

who wrote a message that we published, (#93469).  It carries a photo of two dogs and  

a cat plopped on a bed, all looking a bit lonesome somehow.  The card front reads, 

‘Letting yours go was surely one of the hardest things you’ve ever done …’ inside,    

‘and one of the most loving things you’ll ever do.’  Indeed.” 

#    #    # 
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PETS AS OUR MESSENGERS 
 
You could read reams of scientific research supporting the claim that pets help ease 
anxiety and improve social interaction -- but it’s way more fun to read a few good   
cards.  “Look through some best-selling card designs and you’ll quickly see how people 
put their faith in animals to speak for them,” says Jodee Stevens, founder of the card 
company she named Cardthartic.  The publisher’s cards featuring pet imagery are  
sold in thousands of gift and specialty stores throughout the country, while vets 
purchase its poignant pet condolence designs in bulk.  
 
Stevens references a book titled The Four-Footed Therapist, in which psychotherapist   
Dr. Janet Ruckert describes how she began using dogs and cats in her therapy practice 
two decades ago to help people open up and express their feelings.  “It’s true,” Stevens 
says, “many people are more comfortable speaking from their heart when a soothing 
and beautiful animal serves as their personal messenger.”  Particularly in very 
vulnerable situations, she says, people find it eases tension to “let pets” convey their 
thoughts and feelings. “It’s the next best thing to sending a sweet cat or dog for a loved 
one to pet,” Stevens says. “Some people feel they can’t find the right words to say to     
a friend who is going through a tough time – such as starting chemotherapy or ending a 
marriage -- but they can find a card carrying a great pet photo along with the comforting 
words they imagine a kind animal might say.”  
 
No, you won’t find cats photoshopped onto skateboards or dogs wearing false teeth  
on a Cardthartic card. “Looking through the cards people buy most from us, it’s clear  
that -- even in really light-hearted situations like birthdays – true pet people want to see 
animals respectfully portrayed,” Stevens says.  “Remember that, in cards, pets speak 
for the sender, so the animals are a reflection of how that person approaches life’s joys 
and challenges.  And, every day, we hear from someone saying, ‘Your cards say just 
what I would if I could.’”   
 
A sampling of the Cardthartic cards that people purchase most: 
 
BIRTHDAY 

• Birthday design LR279 features a Himalayan cat who, despite the breed’s sweet 
disposition, looks like the stereotypical “old grouch” on a pedestal.  The cover 
message reads, “The more we age, the more we become our true selves.”  
Inside:  “Uh-oh.  Happy Birthday” 

• Birthday design LR353  features a short-haired tan puppy with his head 



completely buried in the sand.  “Try denial,” the cover reads.  “It works for me.  
Happy Birthday.” 

• Birthday design 93424 features a visibly happy cat scratching a garden fencepost 
with the cover message reading, “May life be so good …” and, inside simply, 
“You purr.  Happy Birthday.” 

• Birthday design LR388 shows us the very contented face of a chocolate lab who 
has just jumped into a pool so the water splashes in a big crest over his head.  
The cover reads, “Live your life.” Inside, “Joyfully.  Happy Birthday to you.” 

• Birthday design 93463 is of a very sleepy basset hound with head barely raised 
off the couch, and only one saggy eye open.  The cover reads, “Inside each of us 
is a younger us wondering … “ inside, “just how did this happen and when?!?  
Wishing you Happy Birthday” 

SUPPORT & ENCOURAGEMENT 
• Support & Encouragement design LR369 is a sweet and simple image of the 

head of a cat looking up.  “Praying is powerful,” it reads on the cover and, inside, 
‘And you are in my prayers.” 

• Support & Encouragement design 93611 shows us a wet and terrified little terrier 
“stranded” on a rock emerging from the ocean off shore.  “At one time or another, 
we all get scared,” the cover reads and, inside, “it’s to remind us just how much 
we love life.” 

• Support & Encouragement design LR312 features a bewildered looking little 
black Lab pup fresh from his bath and the message, “Some things we know only 
deep down in our souls …”  inside:  “Like, ‘It’s going to be okay.’” 

FRIENDSHIP 
• Friendship design LR236 is of a sweet golden retriever puppy on a lush green 

lawn looking straight up into the camera.  “You are loved,” the card’s cover says, 
”Every minute of every day.” 

CAREGIVER SUPPORT 
• Caregiver support card 93571 features a bedraggled setter carrying a much-too-

large stick up the beach.  The card reads, “I see how gracefully you keep on …” 
and inside:” “And I’d really like to help if you’ll let me.” 

PET CONDOLENCE 
• Pet Condolence design 93470 is a photo taken inches away from a dog’s collar, 

with tags that read, “Old Soul.”  The message on the card cover reads, “It’s said 
the souls of those we love …” and, inside, “Become part of our own souls 
forever.” 

• Pet Condolence design 93318 features a big warm cat sitting facing us with a 
soft beautiful wildflower garden filling the frame behind him. “We’d like them to be 
with us forever,” the front reads and, inside, “and, in our hearts, they are.” 

• Pet Condolence design 13033 shows us a boy standing on the shore with his 
dog at his side, “No matter how or when we lose our best friends,” the cover 
reads and, inside, “their love lasts our lifetime.” 

 
#    #    # 

 
Cardthartic Cards & Comforts publishes more than 650 card designs – all made in the 
USA using soy ink on recycled paper.  Its cards are carried by 2,500 specialty stores, 
hospital gift shops and high-end grocers throughout the country, as well as online at 
www.cardthartic.com.  
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        WELCOME TO THE FAMILY! 

Each year, nearly four million newborn babies are carried home from US hospitals --  

the same number of newly-adopted pets that are brought home from animal shelters.  

It’s a sweet sign of the times that an increasing number of friends and relatives are 

welcoming all these new “family members” with equally open arms. 

“We see the demand for ‘New Pet Congratulations’ cards increase every day,“ said 

Marguerite Rawdin, Sales Director for greeting card publisher Cardthartic, “and that’s 

very telling.  The fact that our cards aren’t cutesy or patronizing tells us that, by using 

them for this occasion, people are seriously acknowledging just how important the new 

arrival is.  At the same time, they’re conferring family status on the pet.”   

Rawdin explained that the trend to congratulate people on getting new pets was first 

noted by owners of pet supply stores and the increasing number of boutiques catering 

to pet-lovers. “In the past year alone, at least a dozen of those retailers made  a point  

of directly asking us to help them meet this need. They said, ‘We’re turning to you to 

create messages that treat ‘new pet congratulations’ as seriously and tastefully as you 

do ‘pet condolence.’  And that we did.”   

With a nod toward the number of cats people adopt when a stray shows up at the door, 

one Cardthartic New Pet design (#93578) features the image of a big fluffy Manx lazing 

on a comfy front porch chair; its message: “When love wanders into your life … pull up  

a chair!  Congrats on the newest member of your family.” 

“Some of my friends have grandkids,” says 58-yr-old Rawdin, “and others have 

granddogs.  Some, like me, have both.  And as far as I can see, we love them all and 

the same.” 

     #    #    # 

 

Cardthartic Cards & Comforts publishes more than 650 card designs – all made in the 

USA using soy ink on recycled paper.  Its cards are carried by 2,500 specialty stores, 

hospital gift shops and high-end grocers throughout the country, as well as online at 

www.cardthartic.com.  
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HOLD YOUR HORSES 

 
Mention the family pet and chances are that few people will envision one that weighs 
1,200 pounds, sleeps standing up and will likely live up to 30 years.  But, according to 
the American Veterinary Medical Association, close to five million US households own 
at least one horse, and the interest in consumer products for the people who cherish 
them has never been higher. 
 
“During every pet industry show at which we exhibit, scores of pet supply store owners 
as well as vets approach us asking for more cards featuring horses,” says Cardthartic 
greeting card Sales Director Marguerite Rawdin, who adds that the requests for horse 
condolence designs in particular are more frequent.  “We’ve published cards for people 
who love cats, dogs, fish and birds for more than 20 years – we’re not new, so the high 
interest in horses must be … our guess is that people who love their horses are simply 
seeing all the product attention cats and dogs are getting and have begun to say, ‘Hey, 
what about us?!’”   
 
Rawdin says the request for horse condolence cards at first came as a surprise, “Sad  
to admit, we never even considered it, but of course people mourn the loss of an animal 
who has been with them a good part of their lives.”  What is not surprising is that the 
requests for horse condolence cards are addressed to Cardthartic.  “These vets and 
store owners tell us they know us well for what they call our ‘powerful’ pet condolence 
designs memorializing dogs and cats,” says Rawdin, whose cards are sold in 2,500 US 
specialty stores. “We really wanted to meet this need, but we also wanted to make sure 
we did it right” she says. Just as a mare carries her foal 11 months before birthing, 
Rawdin points out, “this particular took us a little more time to create, but the horse 
lovers will have two horse condolence designs very soon.” 
 
Two examples of current Cardthartic designs that horse-lovers love: 

• Birthday design LR387 features an elegant image of a sleeping infant nestled in 
the seat of a beautifully burnished saddle (which rests on a bench).  “Some 
people are born to ride,” the card cover states; inside wishing you the joy of a 
good horse beneath you and blue skies above.  Happy Birthday” 

• Birthday design LR417 features a beautiful black/white image of a sweet plaid-
shirted toddler nuzzling a horse’s gorgeous long face.  The card front reads, “Hug 
like you mean it.”  Inside, the message concludes, “For you, only my biggest and 
warmest will do.  Happy Birthday.”  

 
#    #     # 



 


